
On a scale of one to five, with five being the highest and one the lowest, rate each item 
based on the response by the consultant (consulting firm) during your interview.

The consultant:

1) Holds at least an undergraduate degree in marketing or advertising from 
 a reputable university.  ____

2) Has an extensive background in marketing, especially with small professional
 service businesses similar to yours. ____ 

3) Has successfully demonstrated he or she continually reads and studies 
 traditional and contemporary well-known authors on marketing. He or she 
 can name authors and books, and tell you specifically what he or she applies 
 from at least a few of them. ____

3) Easily discusses his or her biggest successes and failures in marketing, and 
 what he or she learned from these to your satisfaction. ____

4)  Demonstrates an understanding of how to create persuasive communications. ____

5)  Understands the relationship between providing a superior service and 
 excellent customer service to marketing success. ____

6)  Knows how to use and employs surveys to isolate what to focus on to create 
 the perception that your business is superior to your competitors. ____

7) Knows how to innovate a business and how to use innovations to create the
 perception that the business offers better value than its competitors. ____

8) Understands how to capture attention through the use of emotional hot
 buttons in headlines and sub-headlines. ____ 

9) Knows how to uncover hot buttons through surveys, and can conduct 
 these surveys if there is doubt about what the emotional hot buttons are. ____

10) Understands how to use logic in promotional copy to justify your target
 markets’ emotional hot buttons. ____

11) Understands the importance of educating potential customers and knows how 
 to interest and get them focused on your message. ____

12) Understands the importance of educating people about what to look for and 
 look out for concerning a service and knows how to articulate it. ____

13) Understands how to build a case for a product or service. ____
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14) Knows how to write sales scripts and rebuttals for objections. ____

15) Understands the importance of and knows how to systematize the entire sales 
 effort, including sending emailers and other promotions on an ongoing basis,
 and has a track history for doing so. ____

16) Knows how to establish a tactical plan that includes specific targets, time-lines
 and assignments of responsibilities, and has shown you a sample. ____

17) Understands the criteria involved in selecting the media for a promotional
 campaign, including online and traditional media. ____

18) Knows how to establish and follow a media schedule. Understands that
 follow-up should be frequent and will be well received if the communications 
 focus on educating prospective clients. ____

19) Knows how to write news releases and generate publicity. Understands how 
 public relations fits into your overall strategy. ____

20) Understands the concepts of “no risk” and “low risk” offers and employs them 
 in their marketing. ____

21) Understands what platitudes and generalities are in promotion and how to 
 avoid them by communicating specifics. ____

22) Understands why illustrations should have captions and knows how to write them. ____ 

23) Offers effective search engine optimization. ____

24) Offers attractive, responsive website designs. ____

25) Knows hot to create effective YouTube® videos and can show you what 
 he or she has produced.

26) Understands how to use social media, including Facebook®, Twitter®, 
 LinkedIn® and YouTube to separate your business from your competitors. ____

27) Has experience organizing and promoting events, including webinars,
 teleconferences, and talks to groups. ____

 Total score : ____
 Average score:   (Total score divided by 27) ____

$
$


